Face time

Candidates discovel
to reach young vote

By Andrew Shaw

Staff Comrespondent

There’s a new campaign tool out there
for political candidates with online
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savvy and a few young volunteers who are
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well-versed in one of the latest trends. e s
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The site, which has more than 10 S aCebooK |
million users, allows people to create a PRoT ' el Profiie
free online profile complete with photo, [
blogging and messaging service. Users i TR
can also be connected through the site’s xm
fopical interest groups or by adding My Sharet
another person as a “friend,” a version My Notes
of an online acquaintance. My Groups

All of the candidates in the 4th My Events
Congressigl;lal Distrigt. US. Stgjlate and : ::;; !

ubernatorial races have a b ew— |
%lc. Facebook is not usedpao.?a re Iz;cm;- e fyo—" _ l—

ment for an official campaign Web site,
but candidates do offer links on their
profiles to their official sites.

Campaign officials say the trick of
using the site is knowing it exists in
the first place and then not looking like
a fish out of water with the youth-ori-
ented online community. Michael Sohn,
campaign manager for incumbent Rep.
Christopher Shays, R-Conn., said the
campaign uses a secret weapon — col-
lege-age staff members — to keep in
touch with the Facebook community.

“I would have never thought about it,”
Sohn said. “It wasn’t around when I was
in college.” o4 : <on

Campaign officials for U.S. Senate " Cetbag Bt nes - The W York Times_ ADLcom - Wecome .. AOLcom < Welsome
candidate Ned Lamont and incumbent i
Joe Lieberman have frequently ?ostcd
updated material on their candidate’s pro-
files. They also recap debates, point out
election trends and provide other fodder
for their potential voters.

More than 350 users have left messag-
es known as a “wall post” on Lamont’s
profile page, writing praise or concern
for his campaign or citing reasons why
they will vote for him.
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